
 

    

 

Press Release: 

Tigo, UNICEF and Births & Deaths Registry’s ‘Automated Birth Registration’ 

initiative showcased at UN General Assembly 

Accra, October 3rd, 2016 - Telecom brand of the year, Tigo, UNICEF Ghana and Births 

and Deaths Registry were recognised at the just ended 71st annual session of the United 

Nations (UN) General Assembly for innovative mobile application designed to make birth 

registration of children smart, quick and reliable in Ghana. 

The innovative mobile app was featured in a video and presentation to the audience 

including Ghana’s President John Dramani Mahama, Millicom CEO Mr. Mauricio Ramos, 

donors and UN officials, at the ‘Every Woman Every Child’ event on the margins of the 

session. 

‘Every Woman Every Child’ is a global movement that mobilizes and intensifies 

international and national action by governments, the UN, multilaterals, the private sector 

and civil society to address the major health challenges facing women, children and 

adolescents.  

The movement puts into action the Global Strategy for Women’s, Children’s and 

Adolescents’ Health, which presents a roadmap on ending all preventable deaths of 

women, children and adolescents within a generation. 

At the event, President Mahama said: “Lack of birth registration prevents us from knowing 

how many kids to register for school, vaccines, and quick dissemination of health 

information through mobile apps will reach more people in more areas, especially women. 

“We can empower people widely by giving them access to education and resources --

human development opportunities for all. We can do more to end hunger. Especially with 

mobile innovation that will push attainment of Sustainable Development Goals.” 

“We are honoured by the UN General Assembly recognition. We are passionate about 

improving lives in communities in which we operate through the use of technology which 

is why we embraced the opportunity to collaborate with UNICEF on this initiative. We are 

excited about the impact this innovation will have in communities across Ghana especially 



in areas which are hard to reach,” said the Chief Executive Officer of Tigo, Roshi Motman 

after the event. 

“Birth registration is more than just a right. It is how a society first recognizes and 

acknowledges a child’s identity and existence,” said Susan Namondo Ngongi, UNICEF 

Ghana Representative. “Birth registration is also key to guaranteeing that children are not 

forgotten, denied their rights or hidden from the progress of their nations.”  

The automated birth registration system is an Android App which has been customized 

for Tigo Network only, and it operates in both offline and online mode. The tablets use 

the mobile app to collect data related to the child’s name, gender, date of birth and other 

family details, which are then sent to the central database managed by the Births and 

Deaths Registry.   

Once received, the data is stored and an automated response is sent to the Births and 

Deaths Registry official on the field, confirming that a certificate can be issued.  Whereas 

data collected though the paper-based system tales six months to be registered in the 

central system, the mobile registration process achieves this in less than two minutes. 

According to analysis done by Births and Deaths Registry, UNICEF and Tigo, at the end of 

the one year pilot, over 670,800 new births will be registered on the new system by the 

end of May 2017. This would increase Ghana’s birth registration rate to 75 percent, from 

the previous 65 percent. 

 

### 

About TIGO Ghana: 

Tigo started operations in Ghana in 1992 as the first Mobile Network Operator. It is part 

of Millicom International Cellular (MIC) which provides mobile, voice, data, cable 

television, broadband and financial services to over 50 million customers in 13 emerging 

markets in Africa and Latin America. In Ghana it was launched under the name Mobitel 

and has since been operating for 24 years with a current subscriber base of over 5 million 

subscribers, representing 13.87% market share. In 2002 it was rebranded to ‘Buzz’, and in 

2006 it rebranded as ‘Tigo’ to reflect the standard brand name within the Millicom Group. 

Today it is a dynamic and highly visible brand, continuously active in driving digital 

inclusion among the youth in Ghana. It launched Tigo Cash in 2011 and has successfully 

brought banking to the unbanked. Tigo Cash is popular among the informal sector and 

populations in the hinterlands. It is renowned for its quick, safe and convenient service. In 

2015 Tigo made significant strides in enhancing its brand value. This is evidenced by 



various awards received, a total of 11 local and international awards including CEO of the 

Year at the prestigious AfricaCom Awards in Cape Town. 

For more information, visit www.tigo.com.gh 

About UNICEF 

UNICEF works in more than 190 countries and territories to help children survive and 

thrive, from early childhood through adolescence. The world’s largest provider of vaccines 

for developing countries, UNICEF supports child health and nutrition, good water and 

sanitation, quality basic education for all boys and girls, and the protection of children 

from violence, exploitation, and AIDS. UNICEF is funded entirely by the voluntary 

contributions of individuals, businesses, foundations and governments. For more 

information about UNICEF and its work visit: http://www.unicef.org/ 

 

For further information, please contact: 

Monica Arach, External Relations and Fundraising Specialist 

+233244334996, marach@unicef.org 

Michael Bruce, Millicom Ghana Limited CSR Manager  

+233577553050, Michael.Bruce@tigo.com.gh  
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