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Contribution to Service Year Quarterly Year
service revenue revenue on Year Net Additions  on Year
G rO u p o B2C 859m Customers  47.2m  +0.47m +2.0%
60% Mobile T 21% 4G subscribers 83m  +0.49m  +67.1%
(m) MFS Customers ~ 10.0m -0.13m +2.9%
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A A 22% /ﬂ\ Home 319m 126% Homes connected 3.5m +0.14m +11.4%
b Homes passed  9.6m  +0.36m  +12.1%
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Lata m 56% B2C /38m Customers  31.8m  -0.08m +0.3%
(m) ° Mobile T  21% 4Gsubscribers  8.0m  +0.43m  +68.5%
MFS Customers 3.4m -0.10m -8.5%
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Africa Cust 154m 4055 5.8
ustomers . +0.55m +5.8%
94% D Mszc'l 121m 21 4G subscribers 0.4m +0.06m  +40.3%
(m) oblle meR - wath MFS Customers ~ 6.6m  -002m  +9.8%
Organic growth OraNIC growth 77T
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Revenue EBITDA Revenue and EBITDA organic growth represents year-on-year growth in local currency at constant perimeter. Figures in USD.




