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Quarterly
Net Additions

Year
on Year

Customers 47.2m +0.47m +2.0%
4G subscribers 8.3m +0.49m +67.1%

MFS Customers 10.0m -0.13m +2.9%

RGU/Homes connected (HFC) 1.89x
Homes connected 3.5m +0.14m +11.4%

Homes passed 9.6m +0.36m +12.1%

Group
(m)

Africa
(m)

Latam
(m)

Revenue and EBITDA organic growth represents year-on-year growth in local currency at constant perimeter. Figures in USD.
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Organic growth

+5.0%
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Year
on Year

+2.1%

+12.6%

+7.7%

Customers 31.8m +0.3%
4G subscribers 8.0m

-0.08m

-0.10m
+0.43m +68.5%

MFS Customers 3.4m -8.5%

RGU/Homes connected (HFC) 1.89x
Homes connected 3.5m +0.14m +11.4%

Homes passed 9.6m +0.36m +12.1%

+2.1%

+12.6%

+7.1%

Customers 15.4m +0.55m +5.8%
+40.3%4G subscribers 0.4m +0.06m

MFS Customers 6.6m -0.02m +9.8%
+2.1%

+31.7%
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